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The Munich Christmas Market:
Economic value and image

Christmas markets everywhere invite us to take a stroll and shop. These 

special markets really started to boom in the 1970s and “Christmas Market

tourism” developed. Nowadays, Christmas markets are an important 

economic factor for municipalities.

The Munich Christmas Market (Christkindlmarkt), organised by the city’s 

Department of Labour and Economic Development (RAW), goes up 

against more than 30 other similar events in Munich alone every year. 

According to the organiser’s estimations, some three million visitors come 

to the big Christmas market in the city centre every year. 

Historically, it is the oldest Christmas market in Munich, and can apparently

trace its beginnings back to the Nikolausmärkte in the 14th century. A 

Nikolaus fair in the Kaufingerstraße near the Schönen Turm, most likely 

held since the beginning of the first half of the 16th century, is mentioned in

the city’s annals for the first time in 1642. Over the course of its history, the

Munich Christmas Market was held at many different locations from 1806 

onwards, finding its prime spot at Marienplatz in 1972.
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RAW commissioned a visitor survey in 2015. 1000 people in total were 

surveyed by the AgaS, a committee for applied social research.

The results

The economic value of the Munich Christmas Market

According to RAW’s current calculations based on the visitor survey, the 

economic value of the Munich Christmas Market amounts to around 2.86 

million euros, which is broken down as follows:

- In total, 3.3 million people walk through the market. According to the 

visitor survey, 18 percent of guests make purchases at the Christmas 

market, spending an average of 51.30 euros per person. 58 percent of 

visitors consume food and drink, spending on average 27.80 euros. 

This results in a total turnover of 61 million euros for the market.

- Day visitors leave around 88 million euros in the city after having 

eaten, shopped, and travelled by taxi or public transport.

- Christmas market visitors that stay overnight spend a further 137 

million euros. 

Visitor profile

Steeped in tradition, the Munich Christmas market is most appealing for 20

to 29-year-olds. Since the survey in 2005 there has been a significant 

increase in visitors aged 40 and above. The average age of visitors is 44.

Most visitors do not come alone to the market. They come with friends (49 

percent), in pairs (24 percent), with family (21 percent) or with a travel 

group (2 percent). It appears that a visit to the Christmas market is enjoyed

as a social experience.
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The Munich Christmas market is a main attraction above all for the locals

—55 percent of visitors come from Munich and the surrounding area. 23 

percent of the visitors come from elsewhere in Bavaria and Germany.

The figures for visitors from abroad have significantly increased from 16 

percent at the time of the last survey (2005) to 21 percent in 2015. It is 

also noticeable that visitors from Great Britain (England, Scotland, Wales) 

have overtaken visitors from Austria and Switzerland to reach top place: 

Great Britain (22 percent), Austria (14 percent), Switzerland (13 percent), 

Italy (9 percent), USA (8 percent), Spain (7 percent), France (4 percent), 

Australia and Ireland (each 3 percent), Finland, the Netherlands and 

Norway (each 2 percent) as well as (each with 1 percent) Canada, 

Columbia and the Czech Republic.

Overall, the amount of visitors from abroad increases at weekends.

Frequency of visits

The majority of the surveyed visitors (78 percent) had already been to the 

Munich Christmas Market before. Roughly a fifth of those surveyed (22 

percent) were visiting for the first time.

Six out of ten people surveyed (62 percent) visited the Munich Christmas 

Market regularly. 

87 percent of the visitors to the Munich Christmas Market were planning to

visit other Christmas markets in the capital. 38 percent go to Tollwood, 23 

percent visit the Schwabing market, 20 percent pay a visit to the Christmas

market at Sendlinger Tor and 17 percent go to the Christmas village at the 
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Residenz. The Christmas markets in Nuremberg (11 percent) and Salzburg

(4 percent) were also mentioned as destinations.

Consumer behaviour

Only 2 percent of the interviewed Christmas market visitors planned to buy

goods or gifts. Yet in actuality 37 percent of the people surveyed made 

purchases. 

Christmas tree decorations and souvenirs, nativity figurines, mangers and 

accessories are all at the top of the shopping list. Festive articles for home 

Christmas decorations are also bought at the market, including angels, 

Räuchermännchen (incense smokers), pottery and wood carvings. Gifts of 

all kinds are bought just as much as hand-crafted objects. Visitors from 

abroad, people travelling with a bus tour and first-time visitors buy goods 

and gift articles in a well-above average amount. 

72 percent of the surveyed visitors had a definite plan to consume culinary 

treats and hot drinks. The most popular treats are bratwurst with and 

without sauerkraut, and Glühwein (seasonal mulled wine). Crepes, 

Rahmfleckerl (flatbread with schmand and bacon), Kaiserschmarrn (bite-

sized pancake pieces with raisins served with powdered sugar and apple 

sauce), fish rolls and Reiberdatschi (potato pancakes) are all found on the 

menus of the market gourmets. 

The number of foreign visitors who use the opportunity to eat something at

the Munich Christmas Market is well above average (87 percent).
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The Munich Christmas Market is worth recommending

Aromatic mulled wine and the advent mood with a diverse and festive 

array of goods characterise the image which most visitors have of the 

Munich Christmas Market. 

They meet with their family or friends for a stroll among the traditional huts 

and enjoy the sweet and hearty treats, savouring mulled wine and punch. 

In open answers, the people surveyed associated the Munich Christmas 

Market, with is “part of Munich”, to concepts such as “home”, “childhood”, 

and “memories”.

Nine of ten surveyed people were satisfied with the choice and quality of 

food, drink and goods. Described as being “cosy”, the atmosphere of 

Sternplatz and the Manger Market (Kripperlmarkt) also enjoyed high 

praise. 79 percent of those interviewed also thought the market area at 

Marienplatz was atmospheric. The Heavenly Workshop 

(Himmelswerkstatt) and the accompanying programme with live music 

from the town hall balcony was met with great approval.

In total, 90 percent of the guests were happy with the value for money of 

the Munich Christmas Market. 

For the vast majority of people surveyed (83 percent), there was no doubt 

that they would recommend the Munich Christmas Market and they said 

they definitely would do so. The extremely high recommendation rate once

again highlights the overall high satisfaction of visitors, which can already 
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be seen in their positive evaluation of elements such as the range of 

products and the atmosphere of the Munich Christmas Market.

Press contact

Dr. Gabriele Papke and Claudia Bauer

Phone: + 49 (0) 89 233 82811 and + 49 (0) 89 233 82804

Email: presse-veranstaltungen.raw@muenchen.de

The official addresses for all information regarding the Munich Christmas 

Market www.christkindlmarkt-muenchen.de

Facebook: www.facebook.com/muenchen

Instagram: www.instagram.com/muenchen

Photo material: www.muenchen.de/fotoservice
Email: tourismus.fotoservice@muenchen.de
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